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ENTREPRENEURSHIP IN THE SPORTS INDUSTRY: 

SYSTEMATIZATION OF CURRENT THEORETICAL APPROACHES  
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Abstract: Starting from the importance of entrepreneurship for the development of 
economy and business, the paper indicates its contribution in the sports industry. The 
evolution of entrepreneurship concept in sports is analysed chronologically from the 
context of sports products, sports organizations, and the sports industry in general. 
The aim of the paper was to provide insight into different approaches to entrepre-
neurship in sports, based on the application of in-depth literature review of relevant 
publications and scientific studies. The analysis of bibliographic sources has shown that 
sport entrepreneurship has been given increasing importance in research over the 
years, while entrepreneurs are recognized as an important driver of the development 
of sports organizations and products. The results presented in this paper contribute to 
better understanding of entrepreneurship in sport industry and provide significant 
scientific basis for future research of sport business and management.   

Keywords: sport entrepreneurship, sport management, sport business, entrepre-
neurship 

 

Introduction 

Sports entrepreneurship is a field that is in its infancy and will be a significant factor in 
future research of sports business. The paper analyses the concept of sport entre-
preneurship in theory and provides a systematization of relevant research findings, 
approaches and definitions. The evolution of entrepreneurship concept in sport is ex-
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plored from the perspective of sports products, sports organizations, and the sports 
business, emphasizing its role in providing innovations and creating values.  

In addition, the importance of studying sports entrepreneurship stems from the obvi-
ous effects of its application in sports practice, given the positive effects on perfor-
mance and economic results. 

The aim of the paper was to provide insight into different approaches to entreprene-
urship in sports, based on the application of in-depth literature review of significant pub-
lications and scientific studies. The paper presents relevant definitions of the concept, as 
well as studies that explain entrepreneurship from the context of innovation, finding 
new business opportunities, and value creation. In addition, the overall socio-economic 
importance of sports entrepreneurship was emphasized, through its contribution to em-
ployment, economic growth, sporting performance, and the creation of social values. 

 

The definition of sport entrepreneurship 

According to literature review of various studies and scientific publications dealing 
with the conceptualization of sport entrepreneurship, it can be concluded that the 
concept is still insufficiently explored resulting in the lack of consistent definition. How-
ever, several significant contributions should be noted. For example, Hammerschmidt 
et al. (2022) define sport entrepreneurship as a “unique construct through which sport 
organizations and sport entrepreneurs create value”. In earlier studies the authors 
indicated that sport entrepreneurship is the process by which individuals, acting in a 
sports surrounding, find opportunities without resources currently controlled (Ha-
mmerschmidt  et sl., 2020)  or the process that transforms sport through innovation 
and creativity. According to Ratten (2010) the term relates to sport organizations that 
perform innovatively in business settings. In interpretation of the term sport entrepre-
neurship, it is useful to define the concept of sports business, which represents the 
profit-seeking or surplus-seeking production of sporting services or goods (Wester-
beek, 2013). Furthermore, sports-related organizations are defined as business enter-
prises that contribute to the economy and develop relations with different stake-
holders (Cilleti, 2012). The definitions point to the obvious importance of innovation 
and the necessity of finding business opportunities that entrepreneurship brings. 

In a comparative analysis, sport entrepreneurship differs from other types of entre-
preneurship regarding the emotional dimension of sports (Ratten, 2018), that affect 
the process of innovation and opportunity seeking in business.  

Furthermore, entrepreneurs in sport are defined as “persons who act as change agents 
in the supply of sports products, who attempt to increase the output of the industry, 
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improve the consumer experience, or raise interest in sports products by such means 
as developing new markets and creating new products” (Vamplew, 2018). 

In addition to the above-mentioned determinants of sports entrepreneurship, recent 
publications increasingly emphasize the broader importance of this concept, which 
manifests in socio-economic development through contributing to employment, a 
competitive market environment, and the achievement of social goals. 

Some authors consider that sport entrepreneurship is a segment of sports organization 
management (Ball, 2005), and its importance is increasingly being noted in the context 
of a changing environment and the need for innovative, creative solutions. On the ot-
her hand, some authors even describe sport as an entrepreneurial process, empha-
sizing the innovation and change as key elements (Ratten, 2011) . 

 
Theoretical approaches to entrepreneurship in sport 

The development of sport entrepreneurship is taking place in parallel with the develop-
ment of sports business and industry. During 2022, the sports industry generated revenue 
of over 403 billion U.S. dollars as presented in figure with a projection for 2028 of around 
680 billion U.S. dollars. 

Figure 1: Sports industry revenue on global level (in billion U.S. dollars) 

 
Source: Statista, https://www.statista.com/statistics/370560/worldwide-sports-market-revenue/, 

15/10/2024 
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The concept of sport entrepreneurship is attracting significant attention of researchers, as 
evidenced by the increasing number of publications in scientific databases dealing with this 
topic. According to official data from Google Scholar, this platform includes approximately 
682,000 publications in which sports entrepreneurship is highlighted as a keyword. Loo-
king from 2018 to date, the largest number of publications dealing with sports entrepre-
neurship in Google Scholar was published during 2020 – 2021 (around 59.100), as illus-
trated in figure 2. 

Figure 2: The number of publications on sport entrepreneurship from 2018 – 2024 

 
Source: Google Scholar, 25/11/2024 

Note: Adaptation based on official data from Google Scholar 

The ScienceDirect database has also demonstrated a significant growth in the number of 
publications on sports entrepreneurship over the past few years (figure 3). 

Figure 3: Number of publications dealing with sport entrepreneurship in Science Direct 

 
Source: Science Direct,https://www.sciencedirect.com/, 17.11.2024. 

Adaptation based on official data from Google Scholar 

In addition, considerable number of publications related to the concept is also evidenced 
in the following databases Semantic Scholar (around 468.000), Zendy (132.735), Paperity 
(356.268). 

0 10000 20000 30000 40000 50000 60000 70000

2023 -2024

2021-2022

2019-2020

0
50

100
150
200
250
300
350
400
450



Đoković, G.,Else Bagnulo, T., Čelik, P. (2024) Entrepreneurship in the sports industry: systema-
tization of current theoretical approaches in the EU In: Dašić, D. (ed) Sporticopedia SMB2024, 
Vol 2, No 1, 245-254 

249 www.smbconference.edu.rs 

However, in some databases, explorations on the topic of sports entrepreneurship are still 
at a modest level. For example ERIC database (ERIC, 2024) includes only about 42 publi-
cations on the subject .  

The beginning of the scientific research of entrepreneurship in sport is closely related to 
the works of Hardy (1986) who was among the first authors who recognised that entre-
preneurs and managers have a significant role in producing and developing sport products. 
His scientific contribution to the development of sport entrepreneurship can be viewed 
from three contexts:  

− sport product,  
− the role of entrepreneurs, and  
− the types of organisations created by entrepreneurs.  

In studying sports entrepreneurship, Hardy used Schumpeter's scientific starting points, as 
well as his famous views on innovation and the so-called "creative destruction" that re-
defines production, distribution, and business in general.  A Schumpeter (1934)  has classi-
fied innovations into five types: 

− launch of new products, 
− application of new methods, 
− opening of a new market, 
− acquiring of new sources of supply, 
− new industry structure. 

According to literature review, the concept of sport entrepreneurship in scientific studies 
was associated with terms such as economic growth, new opportunities, creativity, inno-
vations and change. 

In a study conducted by Peredo and Chrisman (2006) it was  indicated that sport entre-
preneurship has a significant role in identifying new opportunities for development and 
value creation. Ratten (2011) pointed out the interrelation between entrepreneurship and 
sport with regard to innovation, change management and risk taking activities.  

In a research dealing with entrepreneurial orientation in Spanish sport organisations, 
Núñez-Pomar et al. (2016) have emphasised the implications of sport entrepreneurship on 
economic growth and firm competiveness. Furthermore, a study (Hammerschmidt et al., 
2020)  that has explored entrepreneurial orientation on a sample of 22 soccer clubs in 
Germany indicated its positive impact on financial and sporting performance. Similar fin-
dings were confirmed by Escamilla-Fajardo et al. (2020) who consider that innovation and 
entrepreneurship represent the means of improving and maximizing the performance of 
sport organizations. In addition, Rahmaty et al. (2022) conducted a study that explored 
sport entrepreneurship on the example of football clubs demonstrating its positive impli-
cations for economic problem solving.  
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Another scientific perspective was presented by Peterson and Schenker (2018) who ma-
naged to connect sport entrepreneurship with social entrepreneurship and the capacity of 
creating social values. In addition, the findings of a study (Peterson&Schenker, 2018) con-
ducted in Sweden have demonstrated the contribution of sports entrepreneurship in cre-
ating forms of sport activities for children and young people, related to socio-political goals. 
In a recent research, Hammerschmidt et al. (2023) have identified entrepreneurship as a 
key driver of change, innovation and employment in the sports industry.  

The exploration of sport entrepreneurship in some studies included practical dimension of 
the concept, pointing out the cases of successful entrepreneurs such as German sport 
agent Michael Becker, Nike founder and CEO Phil Knight (Santomier, 2002)., pioneer in 
professional baseball and the founder of Spalding sporting goods company Albert Spalding 
(Porter&Vamplew, 2018), the founder of Reebok Paul Fireman etc. The important role of 
entrepreneurs in sport business and industry in general was also recognised by (An-
dreff&Szymanski, 2006) who demonstrated the example of European soccer which was 
transformed in the beginning of the 21st century with the emergence of a generation of 
successful entrepreneurs. 

 

Sport innovation and entrepreneurship 

In a study dealing with sport entrepreneurship conceptualization, Hammerschmidt  et al. 
(2022) have indicated that innovation process in sport organization is taking place on the 
same principles as in the business context.  

The term innovation is often defined as an activity that transforms creative ideas into new 
products, services, or systems, launched in the market and introduced into practical use 
(Roy, 2024) or a process that transforms opportunity into new ideas that can be put into  
practice (Tidd&Bessant, 2020). An innovation is considered as an idea, practice, or object 
that is perceived as new by an individual or other unit of adoption. 

When exploring the innovation in sport, Tjønndal (2018) indicated that innovation process is 
based on new ideas, change and renewal affecting the way of sports play and organization. 
In a different study Tjønndal (2016) has demonstrated the positive impact of sports inno-
vations on athletic performance. According to Potts&Ratten (2016)  innovations in sport are 
related to “new technologies, equipment and clothing, new strategies and training, new con-
sumer products and services, new media and formats, and the development of new sports”. 
Moreover, a significant contribution was made in a study conducted by Lefebvre et al. (2023) 
who managed to confirm that transparency significantly and positively affects sports inno-
vation.This research was carried out on a sample of 150 regional sport federations in 
Belgium. In addition, the findings presented in a study (Hoeber, 2015) conducted in Canada 
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that involved swim clubs and soccer clubs emphasized the importance of knowledge in im-
plementing innovations. A somewhat different perspective was presented in a study carried 
out by Svensson&Cohen (2020) who indicated the relations between sport innovations, so-
cial change, social entrepreneurship and new technologies. 

Nowadays sport entrepreneurship is facing new opportunities in digital environment re-
sulting in developing new business models based on artificial intelligence, digital platforms 
and big data. Ratten&Jones (2020) have also recognised that digital transformation pre-
sents new opportunity for sport organization in applying entrepreneurship to create value.  

Considering the new opportunities that are provided by digitalization, current literature 
sources use a broader definition of entrepreneurship that is not only based on starting a 
new business but includes any situation in which a risk-taker identifies and takes advantage 
of an opportunity to create something new that has value, and that will last (Jovanovic et 
al.,2024). Significant studies on entrepreneurship and digital innovation have shown that 
digital technology provides diverse opportunities to companies at different stages of their 
evolution and, accordingly, digital entrepreneurship has progressed into an increasingly 
important re-search area and a current topic with scientific and practical implications (Ghe-
zzi&Cavallo, 2020). According to Uruchurtu et al. (2018) sport entrepreneurship in digital 
environment offers the following opportunities: blurring of long-standing boundaries, 
improved automation processes and online skill/labor platform matching tasks. One 
example of the application of innovation in sports is the case of eSports, which represents 
a unique combination of gaming and sports. According to official statistic reports it is 
estimated that the size of the global eSports market will reach a value of over 10 billion 
U.S. dollars by 2032 (Statista, 2024 ). 

Figure 4: eSports market size from 2022 to 2032 (billion U.S. dollars) 

 
Source:Statista, https://www.statista.com/topics/3121/esports-market/, 25/11/2024 
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Conclusion 

This paper was conceived based on the growing importance of the concept of sports entre-
preneurship, which is increasingly attracting the interest of researchers and practitioners 
in sports management. An in-depth bibliographic analysis provided insight into current 
approaches to sports entrepreneurship, indicating that the important determinants of this 
concept are: innovation, change management, finding new business opportunities, and 
the ability to accept risk. The results presented in this paper also point to the importance 
of sports entrepreneurship in terms of positive impacts on financial and sports performan-
ce, as well as the inextricable link with innovation in sports that brings new products, new 
markets, technology and business models. However, it should be emphasized that studies 
of the concept of sports entrepreneurship are still on a modest basis, and there is a need 
for future research that will provide a more objective conceptualization and empirical 
indicators of its application in sports practice. 

 

Author Contributions 
Conceptualization, G.Đ. and P.Č.; Resources, T.E.B. and P.Č.; Methodology, G.Đ.; In-
vestigation, G.Đ. and T.E.B.; Data curation, P.Č.; Formal Analysis, T.E.B., P.Č.; Writing 
– original draft, G.Đ.; Writing – review & editing, P.Č. 
All authors have read and agreed to the published version of the manuscript. 

 

References 

1. Andreff, W., & Szymanski, S. (Eds.). (2006). Handbook on the Economics of Sport. 
Edward Elgar Publishing. 

2. Ball, S. (2005). The importance of entrepreneurship to hospitality, leisure, sport 
and tourism. Hospitality, leisure, sport and tourism network, 1(1), 1-14. 

3. Ciletti, D. (2012). Sports entrepreneurship: A theoretical approach. Sport entre-
preneurship, theory and practice, 1-14. 

4. Escamilla-Fajardo, P., Núñez-Pomar, J. M., & Gómez-Tafalla, A. M. (2020). Explo-
ring environmental and entrepreneurial antecedents of social performance in Spa-
nish sports clubs: A symmetric and asymmetric approach. Sustainability, 12(10), 
4234. 

5. ERIC, https://eric.ed.gov/?q=sport+entrepreneurship, 25/11/2024 
6. Ghezzi, A., & Cavallo, A. (2020). Agile business model innovation in digital entrepre-

neurship: Lean startup approaches. Journal of business research, 110, 519-537. 



Đoković, G.,Else Bagnulo, T., Čelik, P. (2024) Entrepreneurship in the sports industry: systema-
tization of current theoretical approaches in the EU In: Dašić, D. (ed) Sporticopedia SMB2024, 
Vol 2, No 1, 245-254 

253 www.smbconference.edu.rs 

7. Hardy, S. (1986). Entrepreneurs, organizations, and the sport marketplace: Sub-
jects in search of historians. Journal of Sport History, 13(1), 14-33. 

8. Hammerschmidt, J., González-Serrano, M. H., Puumalainen, K., & Calabuig, F. 
(2023). Sport entrepreneurship: the role of innovation and creativity in sport ma-
nagement. Review of Managerial Science, 1-30. 

9. Hammerschmidt, J., Kraus, S., & Jones, P. (2022). Sport entrepreneurship: Defi-
nition and conceptualization. Journal of Small Business Strategy, 32(2), 1-10. 

10. Hammerschmidt, J., Eggers, F., Kraus, S., Jones, P., & Filser, M. (2020). Entre-
preneurial orientation in sports entrepreneurship-a mixed methods analysis of 
professional soccer clubs in the German-speaking countries. International entre-
preneurship and management journal, 16(3), 839-857. 

11. Hoeber, L., Doherty, A., Hoeber, O., & Wolfe, R. (2015). The nature of innovation in co-
mmunity sport organizations. European Sport Management Quarterly, 15(5), 518-534. 

12. Jovanović, S., Đoković, G., & Pušara, A. (2024). The concept of digital entrepre-
neurship and branding in contemporary business. EMC REVIEW-ECONOMY AND 
MARKET COMMUNICATION REVIEW, 27(1), 151-164. 

13. Lefebvre, A., Zeimers, G., Helsen, K., Corthouts, J., Scheerder, J., & Zintz, T. (2023). 
Better governance and sport innovation within sport organizations. Journal of 
Global Sport Management, 1-17. 

14. Núñez-Pomar, J., Prado-Gascó, V., Sanz, V. A., Hervás, J. C., & Moreno, F. C. (2016). 
Does size matter? Entrepreneurial orientation and performance in Spanish sports 
firms. Journal of Business Research, 69(11), 5336-5341. 

15. Peredo, A., & Chrisman, J. (2006). Toward a theory of community-based enter-
prise. Academy of Management Review, 31(2), 309–328. 

16. Peterson, T., & Schenker, K. (2018). Social entrepreneurship in a sport policy 
context. Sport in Society, 21(3), 452-467. 

17. Peterson, T., & Schenker, K. (Eds.). (2018). Sport and social entrepreneurship in 
Sweden. Springer. 

18. Porter, D., & Vamplew, W. (2018). Entrepreneurship, sport, and history: An over-
view. The International Journal of the History of Sport, 35(7-8), 626-640. 

19. Potts, J., & Ratten, V. (2016). Sports innovation: Introduction to the special section. 
Innovation, 18(3), 233-237. 

20. Ratten, V., & Jones, P. (2020). New challenges in sport entrepreneurship for value 
creation. International Entrepreneurship and Management Journal, 16(3), 961-980. 

21. Ratten, V. (2018). Sport entrepreneurship: Developing and sustaining an entrepre-
neurial sports culture. Springer. 



Đoković, G.,Else Bagnulo, T., Čelik, P. (2024) Entrepreneurship in the sports industry: systema-
tization of current theoretical approaches in the EU In: Dašić, D. (ed) Sporticopedia SMB2024, 
Vol 2, No 1, 245-254 

 

254 www.smbconference.edu.rs 

22. Ratten, V. (2011). Sport-based entrepreneurship: towards a new theory of entre-
preneurship and sport management. International entrepreneurship and mana-
gement journal, 7, 57-69. 

23. Ratten, V. (2010). Developing a theory of sport-based entrepreneurship. Journal of 
management & organization, 16(4), 557-565. 

24. Rahmaty, M., Alvandi, A., & Hosseini, S. (2022). Presenting a Development Model 
of Sport Entrepreneurship in the Professional Clubs of Premier Football League: A 
Mixed Approach. Journal of Entrepreneurship Development, 15(2), 203-221. 

25. Roy, R. (2024). Creative Design and Innovation: How to Produce Successful Pro-
ducts and Buildings. Taylor & Francis. 

26. Santomier, J. (2002). Sport business entrepreneurship. New England Journal of 
Entrepreneurship, 5(1), 5. 

27. Svensson, P. G., & Cohen, A. (2020). Innovation in sport for development and 
peace. Managing Sport and Leisure, 25(3), 138-145. 

28. Schumpeter, J. A., & Redvers, O. P. I. E. (1934). Theorie Der Wirtschaftlichen 
Entwicklung. The theory of economic development. An inquiry into profits, capital, 
credit, interest, and the business cycle 

29. Statista, https://www.statista.com/topics/3121/esports-market/, 25/11/2024 

30. Statista, https://www.statista.com/statistics/370560/worldwide-sports-market-
revenue/, 15/10/2024 

31. Tidd, J., & Bessant, J. R. (2020). Managing innovation: integrating technological, 
market and organizational change. John Wiley & Sons. 

32. Tjønndal, A. (2017). Sport innovation: Developing a typology. European Journal for 
Sport and Society, 14(4), 291-310. 

33. Tjønndal, A. (2016). Sport, innovation and strategic management: A systematic 
literature review. Brazilian Business Review, 13(Special Ed), 38-56. 

34. Uruchurtu, E., Roast, C., & Maswera, T. (2018). Menage a Trois! Innovation, Digital 
Knowledge Transfer. In M. Au-Yong-Oliveira, C. Costa, & M. Castro Amorim, The 
Proceedings of the 13th European Conference on Innovation and Entrepre-
neurship, 823–9. 

35. Vamplew, W. (2018). Products, promotion, and (possibly) profits: Sports 
entrepreneurship revisited. Journal of Sport History, 45(2), 183-201. 

36. Westerbeek, H. (2013). Sport management and sport business: two sides of the 
same coin?. In Global Sport Business (pp. 1-7). Routledge. 


	ALTERNATIVE LEAGUES IN FOOTBALL AND THE STORY OF THE EUROPEAN SUPER LEAGUE
	PHYSED-ACADEMY: AN ERASMUS PROJECT FOCUSING ON TEACHER EDUCATION SIGNATURE PEDAGOGIES IN PHYSICAL EDUCATION
	DEVELOPMENT OF COORDINATION ABILITIES IN FEMALE ATHLETES PLAYING TECHNICAL AND ARTISTIC SPORTS
	DIFFERENCES IN LOWER LIMB STABILITY BETWEEN ATHLETIC AND NON-ATHLETIC YOUNG WOMEN13F
	USABILITY OF ISOTONIC DYNAMOMETRY TESTING IN CHILDREN AND YOUTH
	COMPARISON OF TENNIS BALL HITTING POWER FROM CLOSED AND SEMI-OPEN STANCES18F
	EPHYLI: AN ERASMUS PROJECT TO PROMOTE UNDERSTANDING OF PHYSICAL LITERACY FOR TEACHERS OF PHYSICAL EDUCATION
	DIFFERENCES IN PERSONALITY TRAITS BETWEEN ATHLETES AND NON-ATHLETES
	SUSTAINABLE DEVELOPMENT AND IMPORTANCE OF THE GYM IN SOCIETY
	METHODS OF INFORMING ON THE SIGNIFICANCE AND EFFECTS OF PHYSICAL ACTIVITY
	DIFFERENCES IN STRENGTH AND SPEED TESTS AMONG STUDENTS FROM 5TH TO 8TH GRADE
	Sample of Participants
	Sample of Variables
	Procedure and Organization of Testing
	Statistical Processing
	Results

	THE IMPORTANCE OF SPORTS IN THE EDITORIAL POLICY OF RADIO BROADCASTING COMPANIES IN SERBIA37F
	METHODOLOGICAL PRINCIPLES OF SELECTION IN SPORTS
	Selection in the function of achieving top sports results implies the cohesion of com-petitive potential and a stable sports personality. The problem of selection is a current topic that is at the top of the priority list in all development projects i...

	THE IMPACT OF ENGAGING IN SPORTS AS A HOBBY ON PROFESSIONAL CAREER DEVELOPMENT 53F
	THE ROLE OF THE MEDIA IN PROMOTING THE ATTRACTIONS OF DARK TOURISM AS A SELECTIVE FORM OF TOURISM
	FROM LINEAR HABITS TO NON-LINEAR CONSUMPTION OF SPORTS CONTENTS
	INFLUENCE OF MEDIA ON THE POPULARIZATION OF COMBAT SPORTS
	COMPARATIVE ANALYSIS OF THE PRESENCE OF THE MAJOR SOCIAL MEDIA PLATFORMS FOR PR IN MACEDONIAN AND TURKISH FOOTBALL CLUBS
	THE ROLE AND IMPACT OF MEDIA IN THE POPULARIZATION OF SPORTS
	RETROSPECTIVE ANALYSIS OF PUBLICATIONS ON SPORTS AND PHYSICAL EDUCATION IN MASS MEDIA OF YEKATERINBURG (1886–2024)
	ARTIFICIAL INTELLIGENCE AS A GRANT WRITING ASSISTANT: A GAME-CHANGER FOR FUNDING AMATEUR SPORT IN THE EU
	ENTREPRENEURSHIP IN THE SPORTS INDUSTRY: SYSTEMATIZATION OF CURRENT THEORETICAL APPROACHES
	DEVELOPMENT OF PERFORMANCE INDICATORS SYSTEMS FOR RUGBY UNION OF RUSSIA
	DILEMMAS AND CHALLENGES IN IMPLEMENTING INTEGRATED MARKETING COMMUNICATIONS IN THE SPORTS MARKET
	MIXING QUANTITATIVE AND QUALITATIVE METHODS IN SCIENTIFIC RESEARCH IN SPORTS80F
	AERO-2 AIRCRAFT IN THE SPORTS AVIATION OF YUGOSLAVIA
	At the end of their careers in the late 1950s and early 1960s, many Aero-2 aircraft were donated to elementary schools and Selenite organizations. Here are just a few exam-ples: (Đokić, 2014, 163)
	In the fall of 1959, at the RTV Belgrade game competition “Play with Us,” a team of elementary school students from Čelarevo won first prize – Aero-2C aircraft No. 0465. The aircraft was exhibited in the elementary school yard.
	In November 1959, the Selenite club “Ikar” from Sombor received an Aero-2 aircraft (open cockpit) as a prize for successful participation in the game “Selenite Flight Through Time” in which it placed among the five first-place teams. The aircraft is e...
	Members of the Selenite Club “Kosmos” from Orašje won the prize competition of Tehnikhe Novine and received a collective prize – Aero – 2 (with an open cockpit) which was presented to them on Aviation Day on May 21, 1960.
	The Aero – 2C aircraft No. 0502 was presented, probably in March 1961, to the Selenites of Loznica and placed in the yard of the “Jovan Cvijić” elementary school.
	The students of the “Zmaj Jovan Jovanović” elementary school were awarded the first prize in the Zmaj Award competition and received, probably in June 1961, the Aero – 2 aircraft as a gift from the Yugoslav Army.

	SPORT LAW AND SPORT MEDICINE
	INTEGRATION OF SMART TECHNOLOGIES INTO THE INFRASTRUCTURE OF MODERN SPORTS STADIUMS
	PRESERVING THE HEALTH OF ATHLETES - A STRATEGIC OBJECTIVE OF THE SPORTS AND BUSINESS FUNCTIONS OF SPORTS ORGANIZATIONS
	PERSONAL BRANDING AND INFLUENCER MARKETING IN SPORTS
	TAXATION OF ATHLETES' INCOME IN THE REPUBLIC OF SERBIA
	PUBLIC ADMINISTRATION TASKS WITHIN THE MINISTRY OF SPORTS OF THE REPUBLIC OF SERBIA

